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Ni Xu, Yang-Ruei Jheng, Ping-Yu Hsu, Yen-Huei Ko, Yi-Hsin Hsieh (2026) Predicting
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Xu, N., & Chang, M.-C. Detecting ATM Money Mule Activities via LVLM-Guided
Forensic Analysis.(E2f%f5 2 AVSS2026)

Xu, N., & Hsu, P.-Y.,Chang, Y-W. Knowing your customers from service-dominant
logic and servicecape perspectives in smart store Journal of Organizational Computing
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Chen, Y. C., Hsu, P. Y., Jheng, Y. R., Yang, H. Y., Xu, N., & Chen, Y. H. From shades
to traits: Integrating color-based personality inference into destination recommender
system. Information Technology & Tourism. (Major revision)

Xu, N., & Hsu, P.-Y. Scholarly Construct Recommender System via LLM-Enhanced
Mass Diffusion. (#2551 » THE{R:FEE Expert Systems With Applications )

Xu, N., & Chang, C.-C. Living Arrangements, Self-Esteem, and Adolescent Internet
Addiction: The Moderating Role of Parental Restrictive Control within a Multisystemic
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